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Change a family's future




 Fundraising Manager

 JOB DESCRIPTION
Reporting to: Chief Executive
Staff Reporting: Fundraising Officers x 2,  Community Fundraiser, Database Analyst
The post-holder will work in close collaboration with the Programmes, Communications and Education teams to ensure fundraising campaigns are supported and integrated with organisational goals.  

Nature of Post:   circa 11 month maternity cover temporary contract. 
Hours: Full-time, based in Newton St Loe, Bath. Occasional weekend work may be required. 

Job Purpose

The purpose of the role is to maximise voluntary income for Send a Cow from supporters. The role includes recruitment, retention and reactivation of supporters, including regular givers, gift purchasers, high value givers, individual fundraisers, legacies and in memoriam giving and community groups. The Fundraising Manager is responsible for maintaining a dynamic portfolio of products, developing new products and retiring unsuccessful products. The role involves balancing long-term and short-term strategic funding priorities. 
Major Responsibilities

Strategy
· Take ownership of and develop the annual and three-year fundraising strategies

· Contribute to the development of organisation-wide marketing strategies as a member of the Senior Management Team
· Develop annual income and expenditure business plans for all fundraising activities in line with the overall marketing strategy

· Provide leadership to the Fundraising team in achieving the targets in the business plan, ensuring campaigns are delivered on time and within budget

Brand Positioning and Audience Development
· Develop the Case for Support for public fundraising audiences

· Identify and develop new fundraising audiences for Send a Cow working in line with the overall marketing strategy

· Ensure fundraising activities support Send a Cow’s brand position

· Ensure fundraising activities abide by brand guidelines

Portfolio Management
· Develop and maintain a portfolio of fundraising products and campaigns delivering income across the year

· Manage fundraising activities to ensure an appropriate balance between unrestricted and restricted income in line with organisational strategy

· Ensure the portfolio of products and campaigns deliver an appropriate balance of short term and long term income investments
Supporter Recruitment
· Develop cost effective supporter recruitment campaigns that achieve a balance of growth in income and number of supporters

· Develop and deliver recruitment activities to attract new regular givers and cash donors

· Develop and deliver effective welcome programmes to increase lifetime value and encourage loyalty at an early stage in relationships
Supporter Retention
· Develop and deliver effective retention strategies taking into account supporter motivations and propensity to help

· Build successful relationships with supporters, increasing their lifetime value and engaging them with Send a Cow’s cause

· Ensure supporter segmentation is implemented appropriately and kept updated

Community Fundraising

· Liaising closely with the Community Fundraiser, develop a long term strategy to maximize income from community groups, including churches, schools, Rotary clubs and other key community level audiences

· Provide leadership and support to the Community Fundraiser, agreeing targets and reviewing performance regularly

· Deliver direct marketing campaigns to support fundraising strategies
Legacy Marketing
· Develop and deliver an effective legacy marketing strategy

· Provide leadership for legacy administration

Digital Marketing
· Develop and deliver strategies to increase fundraising income from our target audiences via digital channels

· Ensure fundraising messages are integrated across the Send a Cow websites

· Manage the development and maintenance of our online gift catalogue – www.sendacowgifts.org.uk
Team Leadership
· Provide leadership and support to direct reports ( ie Community Fundraiser, 2 Fundraising Officers and Data Analyst) 

· Motivate staff at  monthly 1:1 supervision meetings, agreeing and reviewing targets; and hold an appraisal annually
· Ensure all direct reports develop the appropriate skills to support the development of Send a Cow’s fundraising strategies

· Encourage staff to make best use of volunteers to support them in specific areas of their work.

Research and Reporting
· Provide regular reports and analysis of fundraising results and activity for the Senior Management Team and Board

· Take responsibility for researching latest fundraising developments and identifying appropriate opportunities for Send a Cow

· Carry out research amongst supporters to gauge their satisfaction and likelihood to continue supporting Send a Cow 

Agency Management

· Develop and manage Send a Cow’s roster of direct marketing and digital agencies, ensuring good quality creative and strategic support is being offered
· Maintain agency relationships and contracts

Person Specification

 Fundraising Manager

The Fundraising Manager will be committed to Send a Cow’s mission of working with poor farmers in Africa to overcome poverty and malnutrition and will have empathy with Send a Cow’s Christian foundation and core values.

	
	ESSENTIAL
	DESIRABLE



	EDUCATION AND

QUALIFICATIONS
	· Educated to degree level or equivalent qualification or experience

	· Fundraising or direct marketing qualification 



	EXPERIENCE

	· At least four years experience of developing and delivering  fundraising strategies, campaigns and associated materials

· Experience of achieving fundraising targets
· Experience of using digital media and social networking for fundraising

· Experience of setting and managing budgets
· Experience of delivering projects on time and on budget. 
· Experience of managing and motivating staff to achieve challenging goals
· Experience of managing and motivating marketing agencies
	· Experience of working with other marketing teams to deliver integrated campaigns

· Experience of community fundraising 
· Experience of developing brands
· Experience of new product development


	SKILLS AND ABILITIES

	· Excellent communicator

· Skilful at identifying and promoting income generating activities
· Able to think strategically, balancing long-term and short-term priorities

· Excellent creative judgement – able to select appropriate creative solutions
· Able to analyse and interpret data
· Excellent organisational skills and ability to manage multiple priorities effectively
· Good attention to detail
· High level of competency in  Word, Excel and Power Point


	· Competent user of Raisers Edge

· Able to see opportunities across wider Marketing operation



	PERSONAL QUALITIES

	· Creative and innovative thinker with the ability to develop new ideas and translate into action and results
· Commitment to International Development

· Can-do attitude 
· Demonstrates initiative 

· Willing to take risks
· Inspiring and motivating team leader
· Team player
· Responsible and accountable

· Works well under pressure

· Flexible and adaptable

· Willing to work occasional weekends 
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